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According to our work Study on the current trends and approaches to Media Literacy in Europe
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3. Growing sensitvity of citizens to
commercial communication

The media convergence is becoming a key aspect of media
literacy. The youth of today are the first to live in an
environment of mulimedia corvergence and can pass easly
from one screen to the next: television, computer, games
console, etc. This is opening the way for new research focused
on the media erwironment of young people.

From policies of protection against certain contents and effects
of the media, in almost the whole of Europe, polcies that
promote action among users are appearing. The objective is the
empowerment, autonomy and participation of ciizens.

Citizens are becoming increasingly sensitive to the effects of
commercial communication, its methods and its influence. This
is leading to criiism, debates, condemnation of abuse, etc. At
the same time self-regulation initatives promoting responsibilty
and awareness in the area are becoming more common. This is
causing ML to consider whether commercial communication is
a worthy area on which to base studies and activies
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5. Schools media:
skills

media production

6. Media industry more attentive to
media lteracy

7. New active
stakeholders

participation by

8. Involvement of authorities in
régulation

Now the need for The acquision of 1CT KIS Tas been
established in almost all European curricula; media lteracy is
appearing as a broader objective which is related to the
phenomenon of increasing commurications and media
comvergerce.

ICT and its use in schools is bringing about a rise in educational
media aimed at schools, and their close surroundings, helping
students to develop communicative skils
The media industry is showing more and more interest in the
development of media literacy. Newspaper editors promote
press-education ties and online journalism in schools, there are
an increasing number of fiim festivals that include media
education activities; the same is happening in TV channels
(especially public channels) and hard and software companies.

1. European nstitutions (EC, EP, GoE, UNESCO....)

2. Regulatory authorities

3. Givil society (citizens, consumers, families)

4. Media industry

There s an increase in interest among regulatory authorities in
participating in and promoting media fteracy.





Barriers
[image: image4.png]Lack of shared vision: objectives, concepts, methods, resources, research,
results evaluation, etc.

Cuttural barriers against innovations
European visibility of national, regional and local initiatives
Lack of European networks

Dispersion and rare coordination among the stakeholders
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Key questions
A. Policy:
a. Coordination at national and European level. 
b. Implication of Governments, Regulatory authorities and Media Industry on media literacy activities.

B. Technological innovations opportunities for Media Literacy:
a. Media convergence: from mass-media to participatory media. webactors: participation on web 2.0).

b. New media tools on the school: Media change on the schools -from books to digital tools-: new tools to the school community.

c. New way of life: always on-line. New practices and sensibility

C. Creativity:
a. Writing and reading with audiovisual: critical and creative skills.

b. Knowledge society: the innovation challenge.

D. Active citizenship:
a. Transparency and diversity on media sphere.

b. Media welfare and minor’s protection.
c. Critical media skills on media democracy. Against monopolies, privacy invasion, homogenization, etc.
E. Education:
a. Improving cross-curricular activities on media education (compulsory and life-long learning).

b. Improving creativity (all media expression and creation).




Cary questions:





What institutions, sectors or Government departments have been leading the development of education for media literacy?


What do you see as the most significant barrier to the development of education for media literacy?


What evidence is there about the effectiveness of education for media literacy?











